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Week 4 Discussion 1: Validity, Reliability and Generalizability
Validity refers to the extent to which particular research measures what it was supposed to measure (Aaker et al, 2015). Validity is crucial to the accuracy of the research since it ensures that there are no methodical errors in the research process. One type of validity is construct validity, which concerns the degree to which a certain measure used in the research is congruent with the preexisting theoretical assumptions about the topic of research (Aaker et al., 2015). As such, construct validity is dependent on assumptions made in previous research. Construct validity is divided into convergent validity and divergent validity. While the former evaluates whether the constructs that are expected to relate are related, the latter evaluates whether those which are expected to be unrelated are unrelated (Aaker et al., 2015). Nomological validity, however, is concerned with the extent to which predictions in a formal theoretical network containing a construct of interest are confirmed (Hagger et al., 2017).
Reliability is the extent to which the research methods employed will lead to consistent results (Aaker et al, 2015). This is important in ensuring that there are no random errors in the research process. Reliability can be evaluated based on the replicability of research, which is the extent to which similar results can be obtained from repeating the research under similar circumstances as the initial research. Consequently, assessing reliability may require repeating the research, while this is not necessarily the case when assessing validity.  However, reliability only cannot be used to guarantee the validity of a market research (Aaker et al., 2015). As such, validity is more challenging to assess compared to reliability.
Generalizability, on the other hand, refers to whether the findings from research can be applied to different circumstances (Aaker et al., 2015). Thus, the generalizability of a measurement can be determined based on whether it can be applied when different methods of data collection are used when different research subjects are used and in different conditions of interpretation (Aaker et al., 2015). Therefore, assessing generalizability often involves different research circumstances while this is not always the case when assessing reliability. Similarly, generalizability is easier to evaluate compared to validity. Nonetheless, validity, reliability, and generalizability are all measured in terms of the extent to which they meet certain criteria. As such, they are all not absolute. Furthermore, the method of data collection is important in all of them. Also, they are all indicators of the quality of research, although validity is more important on a multiple-item scale.
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